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OUR MISSION

We are a marketing force that
actively connects local businesses
with our engaged audience through
print, digital, and events.

Throughout the pages of Susquehanna Style you'll find the
very best that our region has to offer. Everything from
the people who move the region, to fabulous restaurants
and shopping opportunities, breathtaking homes, and
exclusive events, is at your fingertips. It’s the ultimate
showcase of all the arts, culture, and culinary excellence
that make the Susquehanna Valley the place to live, work,
and play. With quality content, dynamic events, and
growing partnerships with leading groups and charities
throughout the area, Susquehanna Style is the leader in
keeping you informed of what’s going on and introducing
you to the latest newcomers.

OUR POWERFUL PARTNERS
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Magazines are booming

(0)
88%
of adults have
read at least one
magazine in the

last 6 months

Print and digital 3()/
editions of magazines saw a (0

increase YOY in total brand audience
while video and desktop stayed stagnant

Magazine brands are
spreading their digital wings

MagaZine publishers brand reach
kept pace with that of the top tech sites

and even outperformed when it came to
reaching women 18+

40%

of people polled

said they appreciate
magazines on social
media more since
the pandemic

Magazines breed consumer
loyalty and trust

of women read or believe that ads are
520/ browsed magazines part of the magazine
O for entertainment experience as opposed

during the pandemic MORE to an interruption
THAN HALF Only 33% felt

say magazines are the same about TV
4410/ more important and digital
O tothem now vs

pre-pandemic

Magazine brand audiences are high-spending consumers

0,
The top 3 answers for magazine : _@ 34 O More engagement
useability from readers: : — nd with heavy magazine readers
: * | in brand conversions than the

% £ ~ — average person /\ q
= learn about : ‘

:  Magazine brand ads have a \
duct :
@ REWPIOEITS 1 65 % higher brand lift
[ : result than digital

inspires me to 2
buy things
O Gets me to try
new things

Sources: The Association of Magazine Media, MPA Factbook 2021; MRI Simmons, Starch Advertising Research, Dynata ADimension

Engagement with both a
magazine and its website
increases ad efficacy among

women, averaging at 269,
higher ad awareness

[ ([



—— ENGAGING THE SUSQUEHANNA VALLEY ACROSS ALL PLATFORMS ——

>

MAGAZINE WEBSITE
80,000 Monthly readership 18.4k+ Monthly uniques
58% of readers keep their issue for 3+ months We give readers what they want: direct load and search

account for 56% of our traffic

EVENTS \/ SOCIAL MEDIA \—/ NEWSLETTERS

500+ attendees at branded 24k+ Followers 16,000 Subscribers
events each year 257.5k+ Avg monthly reach 20% avg open rate with a 3% CTR



E]_ O/ would travel I+ hours for dining,
o=0o 38 /O shopping, and entertainment
- O

39% ggfe%r%ggk

389%

Own their own homes

WHERE DO OUR READERS LIVE?

DAUPHIN/ LANCASTER/
CUMBERLAND LEBANON
COUNTY COUNTY

5 </

Y[]RK/A[]AI\/IS3

COUNTY

902, Y0%

=| have visited a
business after seeing an
ad with Susquehanna Style

OUR AUDIENGE

The Susquehanna Style reader is a
well-educated, affluent, community-
conscious, social butterfly looking
to savor the good life in the
Susquehanna Valley.
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DISTRIBUTION

We've got it covered.

Where else can you get the best of the entire Susquehanna
Valley in one place? We pride ourselves in being the
premier lifestyle brand devoted to delivering must-read
content to a highly affluent audience across six counties.

18,000

COPIES DISTRIBUTED PER MONTH

14,000

COPIES MAILED

3,000

COPIES PICKED UP AT SPECIAL EVENTS AND IN LOCAL BUSINESSES

1,000

COPIES SOLD ON NEWSSTANDS AT BARNES & NOBLE, GIANT FOOD STORES,
WEGMANS, BOOKS-A-MILLION, AND OTHER MAJOR FOOD STORES



2023 PREFERRED PARTNER RATES

SIZE 1 3 6 9 11

Issue Issues Issues

INQUIRE ABOUT RATES

info@susquehannastyle.com

GUARANTEED POSITIONS: ADD 15%
PREMIUM POSITIONS: Inquire for Rates & availability

2023 RESERVATION DEADLINES

JAN/FEB | 11/9/22  AUGUST | 6/14/23
MARCH | 1/1/23  SEPTEMBER | 7/12/23
APRIL | 2/8/23  OCTOBER | 8/9/23
MAY | 371523 NOVEMBER | 9/13/23
JUNE | 4/12/23  DECEMBER | 10/11/23
Y | 510023

Issues

Issues

MAGAZINE
ADVERTISING

Deliver your brand’s message directly
to the hands of the Susquehanna
Valley’s most influential.

Print magazines are #1 in reaching affluent, influential
consumers. The average time spent on both print and
digital magazines is 1 hour, compared to 15 seconds on a
website. 56% of customers perceived print marketing as
the most trustworthy amongst other avenues of marketing.



MAGAZINE ADVERTISING DIMENSION SPECS

2-page spread:

18 x10.875

With 0.125” Bleed:
18.5x 11125

All live matter must be
0.125” from trim

Full Page: 9 x10.875
With 0.125” Bleed:
9.25x 11125

All live matter must be
0.125” from trim

Full Page Without
Bleed:8x10

/; Horizontal: 7.625 x 4.875
/s Square: 4.875 x4.875

s Vertical: 2.5 x 4.875

%, Vertical: 4.875x 7.5

/s Horizontal: 4.875 x 2.5

2/, Vertical: 4.875x10
/s Vertical: 2.5 x 10*

Special Ad Sections Only:

/s Horizontal: 3.75x 2.375

/. Vertical: 3.75x4.875

MECHANICAL SPECIFICATIONS

Our staff utilizes Adobe Creative Suite 6. Any of the following layout files are acceptable:
Abobe InDesign (*.indd), Photoshop (*.psd, *.tif, *;jpg, *.eps), llustrator (*ai, *eps, *pdf) and
Acrobat (*pdf). We can also accept non-working files of *tif, *jpg, *eps and *pdf format. Note that
changes cannot be made to these files once received. Non-working files must have all text converted to
outlines or all fonts embedded, and all images embedded.

FILE SETUP

Set document dimensions to the correct size of the ad. It is not necessary to include printer marks
such as crop, bleed and registration marks or page information.

Magazine Trim size: 9 x 10.875
Bleed Dimensions: 9.25 x 11125
All live matter must be 0.125” from trim

All images must be at least 300 dpi.
Ads submitted as a flattened *jpg should be created at 600 dpi to ensure the text appears crisp.

COLOR

All colors appearing in your ad must be built from process colors CMYK. All spot color should be
converted to process CMYK.

Advertisements are accepted with the understanding that Innovative Designs and Publishing will
make reasonable efforts to match color specifications. However, it does not guarantee color
reproduction to be exact and will not rebate or adjust except where reproduction clearly dimin-
ishes its utility or effectiveness. Color is not an exact science and can appear differently in other
publications due to difference in printers, in-line issues and paper stock.

RICH BLACK CMYK MAKE-UP
C:75 M:63 Y:63 K:100

COLOR PROFILE

North America Prepress 2
Working CMYK - U.S. Web Coated (SWOP) v2

MAGAZINE ADVERTISING



PROFESSIONAL
PROFILES

Our readers trust us to provide them
with the best of the Susquehanna
Valley and that includes suggesting
the top professionals in the market.

Tell us how you got your start, what you specialize in,

2 02 3 PRUFESSIUN AI_ PRUFILES RATES where you've been, what’s on the horizon—it’s all up to you!
Simply submit your professional bio along with a high-
SIZE # words S # Photos resolution digital image and we'll take it from there. This is
your chance to tell your story.
ALL PROFILES INCLUDE:
PHOTO, BUSINESS NAME, ADDRESS, PHONE NUMBER, WEBSITE
INQUIRE ABOUT RATES BONUS! EXPAND YOUR AUDIENCE!
info@susquehannastyle.com In addition to the print edition, all profiles are published as

articles on Susquehannastyle.com (18.4k+ avg. monthly uniques)
and promoted through Susquehanna Style’s social media
channels (24k+ followers) and e-newsletter (16k+ subscribers).

SCHEDULE OF MONTHLY PROFILES

JAN/FEB | Beauty & Wellness | Weddings JUNE | Men in Business 0CT | Beauty & Wellness
MARCH | Home Industry JuLy | Young Professionals NOV | Women in Business
APRIL | Senior Living AUGUST | Senior Living DEC | Financial /Investment

MAY | Food and Drink SEPT | Home Industry
MAGAZINE ADVERTISING



20023 BUSINESS SPOTLIGHT RATES

SIZE #words photos logo

S

MAY
JUNE

| Food Truck Guide SEPT
| Outdoor Dining

MAGAZINE ADVERTISING

| Realtor

SCHEDULE OF MONTHLY SPOTLIGHTS
MARCH I Realtor JuLy

I Summer Fun
APR”. | Outdoor Activities

AUGUST | Pet Guide

SPOTLIGHTS

We know our readers are social
butterflies always looking for fun
so we are giving them a series of
guides for 2023 designed to help
make their planning easier. With

a different theme each month, a
spotlight is bound to get you on our
readers’ to-do lists!

ALL SPOTLIGHTS INCLUDE:

BUSINESS NAME, ADDRESS, PHONE NUMBER, WEBSITE, SUPPLIED COPY,
AND SUPPLIED PHOTO

BONUS!

In addition to the print edition, all spotlight guides are published
on Susquehannastyle.com (18.4k+ avg. monthly uniques) and
promoted through Susquehanna Style’s social media channels
(24k+ followers) and e-newsletter (16k+ subscribers).

0CT | Brewery, Winery, Distillery & Cidery Guide
NOV | Holiday Gift Guide
| Nonprofit Giving Guide | Holiday Fun Guide



FACES

Give the Susquehanna Valley a
face-to-face introduction to your
business in the October edition of

Susquehanna Style.

Your individual or team portrait will be taken by one
of our skilled photographers at your location and will
appear in a dynamic section of the magazine featuring
black-and-white editorial-style profiles of the movers
and shakers in the region.

20023 FAGES RATES
SIZE # words S

INQUIRE ABOUT RATES

info@susquehannastyle.com

ALL FACES INCLUDE:

30-minute professional photo shoot with a Susquehanna Style
photographer and professionally written copy.

10 copies of the October edition of Susquehanna Style

Profile published to Susquehannastyle.com as a digital article
(18.4k+ average monthly uniques)

Profile published to Susquehannastyle.com and promoted via our
social media channels (24k+ followers!)

RESERVE YOUR SPACE BY AUGUST 4TH -
ALL PHOTO SESSIONS AND PROFILES MUST BE COMPLETED BY AUGUST 11, 2023 FACE OF THE DAY on Susquehanna Style social media channels

FACE OF THE WEEK in weekly e-newsletter (16,000+ subscribers)

MAGAZINE ADVERTISING



DIGITAL

With a monthly online community
of 58.4k+ and an average monthly
social media reach of more than
257.5K+, our digital audience can't
get enough of Susquehanna

Style content.

S

]

R

SOCIAL FOLLOWING
Facebook: 13.7k+
Instagram: 5.7k+
Twitter: 2.4k+
Pinterest: 2.2k+

WEBSITE TRAFFIC
Uniques: 18.4k+
Page Views: 35k+
Pages per visit: 2.1

NEWSLETTERS
Audience: 16k+
Open Rate: 20%
CTR: 3%

5 6 ()/ Of our online traffic comes from organic search and direct load. Readers
O

are actively seeking our content and becoming loyal brand followers.



LEADERBOARD 970 x 90

MEDIUM

RECTANGLE
300 x 250

PREMIUM
BANNER
590 x 160

STANDARD
BANNER
554 x 150

\/

MONTHLY
SPONSORSHIP
590 x 288

DIGITAL AD SPECS

Fixed site leaderboard
970 x 90 px

728 x 90 px*

320 x 50 px*

Fixed homepage leaderboard
970 x 90 px

728 x 90 px*

320 x 50 px*

Rotating leaderboard
970 x 90 px

728 x 90 px*

320 x 50 px*

Skyscraper web ad
300 x 600 px

Rotating medium rectangle
300 x 250 px

Fixed page sponsor
Includes leaderboard and medium
rectangle sizes above

*responsive mobile sizes

E-NEWS ADVERTISING

(16,000+ SUBSCRIBERS)

Monthly Sponsorship
590 x 288 px

Premium Banner
590 x 160 px

Standard Banner
554 x 150 px

Advertising campaigns that utilize
print and online components improve
persuasion metrics by more than 10%.

DIGITAL ADVERTISING

DIGITAL
ADVERTISING

Extend your reach & connect with
consumers to grow your business.

Magazine brands have an 8% higher online engagement rate
than non-magazine brands. When specifically talking about
magazine brands in the home, garden, culture, entertainment,
and lifestyle categories, that number increases to 57%. Our
online audience is engaged and hungry for information—76% of
readers have visited an advertiser’s website after viewing their
ad with Susquehanna Style.

2023 WEB RATES
AD

INQUIRE ABOUT RATES

info@susquehannastyle.com



SPONSORED

We work with you to create a custom Your article displaying an eye-catching
Facebook ad campaign promoting image is promoted via our monthly
your content to the targeted audience e-newsletter that reaches an audience

demographic of your choice of 16,000+ and via our social media

channels with more than 24k+ followers.

Content our readers will use,
share, and save.

Created by you, offering expert advice while also
showcasing your new product, service, or experience
to satisfy the needs of our audience. Our readers crave
authentic information so if they can relate to you and
align themselves with your brand, you'll have a loyal
enthusiast for life.

Our team works closely with you to brainstorm a
compelling, service-driven topic. You then supply a
500-750 word article and imagery to be published to
susquehannastyle.com (writing assistant provided for
additional fee).

|
Highlighted BONUS!
on our A portion of the cost goes toward a paid boost on social media.
homepage
Monthly

E-newsletter

<’
/9

Facebook
Posts

DIGITAL ADVERTISING



DIGITAL POWERHOUSE
BUNDLES

Want to dominate the digital space but not sure what product
is best for you? Become a digital powerhouse with these multi-
platform packages designed to help you expand your digital
reach and best target our highly-engaged online community.

GOLD VALUE

INQUIRE ABOUT RATES

info@susquehannastyle.com

SILVER VALUE

INQUIRE ABOUT RATES

info@susquehannastyle.com

BRONZE VALUE

INQUIRE ABOUT RATES

info@susquehannastyle.com




REACH & RETARGET
Hyper-target your
audience where they are
engaging the most

Connect with an audience
that has expressed brand
interest

See improved ROI

BETTER RESULTS
Higher guaranteed
click-through

Additional traffic to
your website

Increased
conversion rates

Improved analytics

PRECISELY TARGET YOUR
BEST PROSPECTS BY:
Geography

Household

Buying Activity

Income & Wealth
Children

Individual

Ethnicity & Religion
Interest

Health

Occupation

High Tech

Auto Information
Homeowner

EXAMPLE EMAIL

Welcome to Tuscany!

Enjoy a free appetizer with any entrée, click for details.

At Tuscany Grill, we believe Italian food should be inspired by authenticity - but defined by
innovation. Enjoy handcrafted pizzas made in our wood-fired oven, seven varieties of pasta
made fresh daily, and sauces simmered for hours, made from authentic ingredients with a

creative twist. See our full menu here.

Thursday Night
Wine Dinners

Thursday’s are special at Tuscany Grill! Reserve
your seat at the Vintner’s Table for a special
wine and food pairing every Thursday from 7-9.
Learn about the wonderful world of wine from
local experts — pared with amazing food from
our award-winning chef, Paolo Franco. $75 per
person, seating is limited, click to reserve now.

Click Here For More Information

Take a virtual
tour of Tuscany Grill

Sunday Brunch
Specials

Private Dining
and Parties

TUSCANY

GRILL
456 N Queen St. | Lancaster, PA | 717.123.4567 H

INITIAL
DEPLOYMENT

TARGETED
EMAIL SOLUTIONS

FIND. GET. KEEP CUSTOMERS.

Place your message in the inbox of thousands of potential
new customers that directly mirror your best prospects.
Customize your audience by zip code, county, state, age,
gender, income, personal interests, and almost limitless
characteristics!

CRAFT THE RIGHT MESSAGE

Being able to precisely target your customers allows

you to strategically craft your message to engage the
recipient. Design your own email and we'll deliver it—or
work with our creative team to customize and launch your
email campaign.

REDROP

w/ same creative

CREATIVE SERVICES
starting at $100

INQUIRE ABOUT RATES

info@susquehannastyle.com

DIGITAL ADVERTISING



Food wilh

Jntegnity

A UNIQUE GOURMET
GROCERY STORE

LEARN MORE

BENEFITS

Multi-tactic approach
offers flexibility in
achieving your
advertising objective

All campaigns are
geo-targeted, ensuring
we only share your

ad with potential
customers in your
defined service area

High performance,
customized audience
targeting

FEATURES

Multi-tactic strategies including site re-targeting,
keyword search re-targeting, contextual, geo-targeting,
geo-fencing, CRM, video, mobile to social, and more!

Ongoing daily optimization using
advanced algorithms

Monthly reporting for all campaigns with
support for display on web, mobile, video,
and Facebook ad units

N

TARGETED
pispLyY @)
ADVERTISING

Target the right audience with the
right ads at the exact right time.

Our target audience solutions leverage the power of
keywords, ensuring your ads will only be shown to
consumers as they research and shop for things you
sell. Even when they look at your competitors’ websites,
or articles about products and services you offer, your
ads will be shown. With this targeting methodology, we
incorporate local knowledge and preferences to ensure
you are delivering the right ads to the right audience at
the right time.

Food wilh

Jrteqrily

A UNIQUE GOURMET
GROCERY STORE

LEARN MORE




Each Package Includes the Following:

Month-long Skyscraper display ad on
SusguehannaStyle.com

Q+A style article (Inside the Kitchen With__)
published to Susquehannastyle.com with
promotion of article on Susquehanna Style
social media channels and e-newsletter as
well as homepage prime placement for one
week (article continues to live on website for
full calendar year)

Month-long Restaurant of the
Month spotlight in Susquehanna
Style e-newsletter

Custom Susquehanna Style social
media post introducing Restaurant
of the Month

#FoodieFriday Instagram Takeover
on @SusquehannaStyle

Custom end of month recap post
on Instagram with opportunity for

giveaway contest Featured
on our
EXAMPLE E-NEWSLETTER homepage

RESTAURANT
OF THE MONTH

Our exclusive month-long,
multi-platform Restaurant of
the Month campaigns are
designed to get your brand

(and food—#InstagramWorthy)
in front of our audience through
our website, e-newsletter, and
social media platforms.

It’s no secret our audience loves food! About 40% of
them dine out three or more times per week. Their
hunger also knows no boundaries with 38% of that

group saying they would be willing to travel more than
an hour for the right dining experience.

This is your chance to tell and show our audience why
they need to bring their appetite to your restaurant on
their next night out.



PROMOTING
YOUR EVENT

Our readers are social butterflies constantly looking for the
newest and greatest things to come to the region and that
includes events. Increase your event awareness and boost ticket
sales by marketing directly to the most influential and affluent
people in the Susquehanna Valley through our event packages.

GOLD VALUE

INQUIRE ABOUT RATES

info@susquehannastyle.com

SILVER VALUE

INQUIRE ABOUT RATES

info@susquehannastyle.com

BRONZE VALUE

INQUIRE ABOUT RATES

info@susquehannastyle.com




SUSQUEHANNA STYLE
HOSTED EVENTS

Face-to-face interaction with an
engaged, influential audience.

Susquehanna Style signature events are highly anticipated,
customized experiences that go above and beyond the
average event. An invaluable extension of our brand,

our signature events are a powerhouse combination of
editorial and interactive opportunities designed to
provide you with direct marketing exposure to our
exclusive audience.

BEST OF THE SUSQUEHANNA VALLEY

Bringing the Best of the Susquehanna Valley print editions
to life, the Best of Bashes each highlight more than 10
winning restaurants by inviting them to sample bites and
drinks alongside live entertainment, photo opportunities,
and custom-curated sponsor activations.

WHEN:
Summer 2023
Attendance: 250

CELEBRATE WOMEN IN STYLE

Honoring our 2023 Women of Style with a chance to
network, dine, shop boutique pop-ups, and attend an
exclusive fashion show all while giving back to a local
nonprofit women’s charity.

WHEN:
November 2023
Attendance: 250



JANUARY/FEBRUARY

BEAUTY, WELLNESS
& WEDDINGS

PROFILES: BEAUTY & WELLNESS,
WEDDING PROFESSIONALS

*Double month newsstand distribution

APRIL

GET OUTDOORS

PROFILES: SENIOR LIVING
SPOTLIGHTS: OUTDOOR ACTIVITIES
NEWCOMERS GUIDE

JuLy

SUMMER FUN & BEST
OF LANCASTER

PROFILES: YOUNG PROFESSIONALS
SPOTLIGHTS: SUMMER FUN,
BEST OF LANCASTER

OCTOBER

AUTUMN ADVENTURES
& BEAUTY/WELLNESS

PROFILES: BEAUTY & WELLNESS
SPOTLIGHTS: BREWERY, WINERY,
DISTILLERY & CIDERY GUIDE

MARCH

HOME & GARDEN

PROFILES: HOME INDUSTRY
SPOTLIGHTS: REALTOR

MAY

THE FOODIE ISSUE

PROFILES: FOOD & DRINK
SPOTLIGHTS: FOOD TRUCK GUIDE

AUGUST

THE PET ISSUE & BEST
OF YORK

PROFILES: SENIOR LIVING
SPOTLIGHTS: PET GUIDE, BEST OF YORK

NOVEMBER

THE WOMEN'S ISSUE

PROFILES: WOMEN'S
SPOTLIGHTS: HOLIDAY GIFT GUIDE

2023 EDITORIAL
CALENDAR

JUNE

SUMMER KICKOFF &
BEST OF HARRISBURG

PROFILES: MEN IN BUSINESS
SPOTLIGHTS: OUTDOOR DINING,
BEST OF HARRISBURG

SEPTEMBER

DREAM HOMES

PROFILES: HOME INDUSTRY
SPOTLIGHTS: REALTOR

DECEMBER

THE HOLIDAY ISSUE

PROFILES: INVESTMENT/FINANCIAL
SPOTLIGHTS: NONPROFIT GIVING GUIDE,
HOLIDAY FUN GUIDE



susquehanna

Style

202 Butler Avenue
Lancaster, PA 17601

717.581.6550

info @ susquehannastyle.com

SUSQUEHANNASTYLE.COM



